
 

 
Enter and stand a chance to win  

10 double tickets to “Hey Neighbour” music festival 
TERMS & CONDITIONS 

  

1. The Promoter is Unilever South Africa Proprietary Limited – henceforth referred to as “the 

Promoter”. 

 

2. The competition is open to all South African Residents who are in possession of a valid identity 

document, except any employee, director, officer, member, partner, agent, consultant, advertising 

agencies, advisers, dealers, supplier, affiliates and/or associated companies of the Promoter or 

any person who controls or is controlled, directly or indirectly, by the Promoter and/or immediate 
family members of the aforesaid people (hereinafter referred to as “Disqualified Persons”). 

 

3. Any participant under the age of 18 years must be fully assisted by his/her legal guardian at all 

times, who approves of, and consents to the participant taking part in the competition and the 

participant’s possession/receipt of the sample.  

 

4. This promotional giveaway will run from 29 November 2024 until 6 December 2024 (7 (seven) 

days). 
 

5. To win 2 tickets to “Hey Neighbour” music festival, participants will be required to: 

1. Create a hair look inspired by your favourite music artist and share it with us on Instagram 

2. Use the hashtag #heytresemme to enter 

3. Tag @tresemmesa so we can see your entry 

4. Each winner will receive two ticket 

5. Competition closes on December 6th, 2023. 
 

b) Only users who complete the full requirements stipulated above will be valid to receive an entry 

c) Only 1 entry per participant is allowed and valid. No multiple entries will be accepted by 

individuals. Winners will be required to make their own arrangements for travel and 

accommodation to the festival at their own cost. This cost will not be facilitated by the brand.  

 

6. All personal data shared by the participants will be shared and kept by Unilever TRESemmé 

South Africa. 
 



 

7. The winner will receive 2 (two) of 20 (twenty) tickets to “Hey Neighbour” music festival valued at 

R4200 each (Four Thousand Two Hundred Rand) incl. VAT 

 

8. The selection of winners will be conducted randomly. Only individuals with a public Instagram 
account will qualify for a valid entry in the competition. The TRESemmé team will reach out to the 

winners on Instagram to notify them of their success and request details for ticket confirmation. 

The winners' contact details: full name, email address, cell phone number, ID number will be 

shared with the Hey Neighbour team to facilitate entry to the festival. Upon receiving specific 

details, the winner will be contacted through email. The winners will be selected using a random 

selection tool. Winners' contact details will be provided to the Hey Neighbour team to facilitate 

entry to the festival. Initial contact with the winners will occur promptly after selection, and in the 

event of five unsuccessful attempts within two days following the winner's announcement, the 
Promoter reserves the right to choose an alternative winner or winners. The outlined process and 

rules for selection and contact will also be applicable to any subsequent alternative winners 

chosen. The names of the winners will be disclosed on the brand's social pages and on the radio, 

with the requirement of the winner's consent. 

  

9. By entering the promotional competition, all participants agree to be bound by these rules which 

will be interpreted by the Promoter, whose decision regarding any dispute will be final and 

binding. The Promoter reserves the right to amend, modify, change, postpone, suspend or cancel 
the promotional competition, or any aspect thereof, without notice at any time, for any reason 

which the Promoter reasonably deem necessary. 

 

10. The tickets are not exchangeable for cash and not transferable. The Promoter is not liable for any 

defect in the product or hamper. The Promoter reserves the right to substitute the product with 

any other product of comparable commercial value or the cash equivalent, as determined by the 

Promoter. 
 

11. All participants, as the case may be, indemnify the Promoter, its advertising agencies, advisers, 

nominated agents, suppliers, affiliates and/or associated companies against any and all claims of 

any nature whatsoever arising out of and/or from their participation in any way howsoever in the 

promotional competition (including, as a result of any act or omission, whether as a result of gross 

negligence, misrepresentation, misconduct or otherwise on the part of the Promoters and/or use 

of the sample). 

 
12.  The Promoter assumes no liability whatsoever for any entry form that has been omitted from 

participation for any reason whatsoever. 



 

 

13. The Promoter is not liable for any technical failures affecting the participation and/or sample 

redemption process of the promotional sampling drive. 

 
14. Neither the Promoter nor employee, director, officer, member, partner, agent, consultant, 

advertising agencies, advisers, dealers, supplier, affiliates and/or associated companies of the 

Promoter shall be liable for any loss or damage, whether direct, indirect, consequential or 

otherwise arising from any cause whatsoever, which may be suffered by the participant. 

 

15. The Promoter will require the participants to complete and submit an information disclosure 

agreement and indemnification document to enable the Promoter to ensure compliance with 

these rules and the Consumer Protection Act 68 of 2008. Should any participant refuse or be 
unable to comply with this rule for any reason, such participant will be deemed to have rejected 

the sample and it shall revert back to the Promoter to select another participant. 

 

16.  The Promoter’s decision is final and no correspondence will be entered into. 

 


